
 

emporia: removing the digital divide 

• Research by specialist handset manufacturer for older generations places spotlight on 

needs of older smartphone users 

• Just 18% of over 65s own a smartphone; 69% own feature phones 

• Support at retail stores and device setup critical to growth in older smartphone users 

Mobile World Congress, Barcelona, Hall 8.1, B61: emporia Telecom today announces the results of 

a comprehensive survey of attitudes of older people towards the use of smartphones.  The research, 

which combined quantitative research conducted by the D21 Digital Index survey of the level of 

digitisation in the German population with qualitative research on smartphone adoption conducted 

directly by emporia, demonstrated a digital chasm between the over 65s and the rest of the 

population. 

Key results of the research include: 

• Less than 20% of over 65s have a smartphone compared to 60% of the total population 

• Digital adoption by the over 60s is less than half that of the 50-59 age group 

• 67% of those surveyed became active or pragmatic users of the emporiaSMART having had a 

full introduction to the device 

• Fear of excessive costs and confusion around operating system, manufacturer and service 

provider are extremely common issues within the age group 

Eveline Pupeter, CEO of emporia Telecom said: “People talk about the digital divide but really it is a 

chasm, where older users are being excluded from more and more of modern life through fear of 

high charges, confusion over mobile services and the assumed knowledge that many mobile 

handsets require users to have.” 

90% of emporiaSMART users surveyed used the stylus that comes with the device for text input 

rather than their fingers, highlighting how reduced touch sensitivity amongst older generations can 

be overcome through considered design.  The stylus was believed to be far more reliable for 

inputting text correctly, which was important to the age group. 

Similarly, the emporiaSMART keypad cover, which enables users to input numbers via traditional 

style buttons or a touch screen, was extremely popular, with 90% of users taking advantage of the 

cover to make calls in the early weeks of using the device.  Bearing in mind that 79% of the 



 

demographic currently uses feature phones with button keypads, the keypad cover offers a simple 

and effective way to transition from feature phone to smartphone. 

Messaging and taking/sharing photos were the primary uses for the emporiaSMART in the early 

weeks.  However as older users became more confident with the technology search and transport 

information were also appreciated, as was downloading apps simply and effectively through 

emporia’s app store of the most popular apps. 

According to the research, the single most critical challenge to adoption of smartphone technology 

amongst older generations was setting up the device.  Those that received support in store with 

setting up a phone or had help from friends or relatives were far more likely to adopt smartphone 

technology.   

“There is simply no reason to consign a generation of active and affluent seniors to digital 

exclusion,” commented Pupeter.  “The technology itself does not pose an issue to older people once 

they have been given a helping start.  The emporiaSMART has been designed from the ground up to 

help users adopt touchscreen technology and transit smoothly from a feature phone environment to 

popular apps and services.  Older mobile users represent the biggest opportunity for new growth in 

smartphone sales, but only with the right products and the right training.  emporia will continue to 

provide these to this generation.” 

 

More information on emporia at Mobile World Congress: http://www.emporia.de/mwc2016/ 

 

-ENDS- 

About emporia Telecom 

emporia Telecom, a family company founded in 1991, develops, manufactures and sells mobile 

phones for the 60+ generation. emporia Telecom is synonymous with simple, barrier-free 

communication. Customers are provided with orientation rather than a multitude of functions. 

emporia’s research and development department, which employs a third of the company’s 

workforce of 120, uses technology to simplify complex processes. It is geared exclusively to the 

needs of the senior citizens. In the meantime, emporia has become the global market and 

technology leader in the field of mobile phones for older people. The Austrian company, 

headquartered in Linz, is currently active in 30 countries. 
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